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Isetan Mitsukoshi Group Corporate Philosophy

In April 2023, we established the Isetan Mitsukoshi Group Corporate Purpose of the Reorganization
Philosophy as the most fundamental concept at the heart of
The Isetan Mitsukoshi Group consists of four brands: Mitsukoshi, Isetan, lwataya, and Marui Imai.

all the Isetan Mitsukoshi Group’s corporate activities. . . , .
Each of these brands has grown together with society over the course of a history in which it has

The Isetan Mitsukoshi Group Corporate Philosophy expresses what faced repeated challenges, and has continued to provide new value through a variety of businesses,

. . . mainly in the department store sector, both in Japan and overseas.
kind of value the Group can contribute to society,
To be a retail group centered on extraordinary department stores working toward improving the lives of

the kind of image we aim to project, and our raison d’étre.
9 proj ’ our customers. This is the vision that we outlined in our Medium-Term Management Plan in 2021.
In order to achieve our vision, we reorganized our corporate philosophy system with the idea that it is

necessary to clarify our raison d’étre (mission) and the thoughts and actions we place importance on

(values), as well as the recognition that everyone in the Group, both senior management and
Isetan Mitsukoshi Group Corporate Philosophy employees, must also think again about their own work purpose and the raison d’étre of the Company.
Under the Isetan Mitsukoshi Group Cérporate Philosophy, the entire Group will work together to realize

our vision while promoting ongoing dialogue with stakeholders.

The spirit of “putting customers first, )anges in society and customer needs, consistently

bringing affluence to oustom'ers,'and st'-rf@/i_ﬁg_ to m ourselves” has been cultivated throughout our

Our Values

We are inspired by innovation, moved by beauty,
and motivated to share our expesk
We welcome everyo
to delight and impre
We co-create with exce

long history since the founding of our four éri'g-irila__i 'c_d:épartment store brands.

Now, in order to rediscover our origins, all Gréup_ employees have been working to reorganize our

and positive attitudes corporate philosophy system, going back to the fhlﬁ'damental spirit and history of each of our

department store brands.

to realize dynamic id
We inform our decisi
and instinct to cr
We always act wi

We fearlessly s and strive to reinvent the future.

Mitsukoshi Isetan lwataya Marui Imai

1

Social contribution Cloiviaita bsliiess Value customers,
s based on integrity put kindness, honesty, :
corporate prosperity s:rCiC::e and trust first
Faithfulness 2
Innovation beyond L and Treat customers as our
tradition Contributing to olineEm e father and wholesalers
social prosperity, el
Sincerity and practicing morals, be friendly and courteous
i creativity ) and . 3
o serving customers Businesses are people,

lead with compassion






